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Piemonte Gold Excellences offers a preferential 
channel to meet and develop business with a selection 
of top class enterprises of the jewelry sector based in 
Piemonte and Valle d’Aosta regions, Italy that you will 
find in this catalogue.

The selection: criteria & results
All member companies are chosen according to strict 
parameters of evaluation, such as innovative products 
and solutions, experience and competitiveness, 
quality, project development, human resources 
potential and team work ability. The resulting group 
represents all fields of production:

• design
• machinery and equipment for goldsmith handicraft
• software
• systems for prototypes and moulds
• production of gold and platinum brand jewels
• work, cutting, shaping and finish of precious  
 and semiprecious stones
• gifts and silver tools
• fashion jewelry.

Valuable support & services: save time and money  
with our free assistance
The Piemonte Gold Excellences Team’s assistance is 
completely free of charge thanks to public financial 
backing. In all matchmaking activities the Team 
ascertains international players’ needs and upon 
request suggests potential suppliers and arranges 
one-to-one meetings either in Piemonte or on their 
premises.
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A North Western Italian region, Piemonte is located 
right in the heart of Europe. It is land of excellence 
with 454,613 enterprises (7.5% of the national total) 
organized in extremely innovative, flexible and 
efficient clusters.

Annually exporting goods worth 41.4 billion E i.e 
10.6% of the national exports, it is one of the most 
industrialized regions in Italy and hosts top-class 
enterprises active in: automotive, automation 
and mechatronics, ICT, publishing and graphics, 
aerospace, design, eco-industry, railway, furnishing 
and fittings, home textiles, agrifood and lifesciences.

Thanks to its strategic geographic position, Piemonte 
is also very attractive to foreign investors.

The territory offers a wide range of opportunities 
in terms of relocation and business expansion, 
everything topped up by high living standards and 
services. 

R&D 4 universities, over 220 private and public R&D 
centres, 380 labs, 6 S&T Parks, 12 Innovation Hubs, 
incubators

1° Italian region for expenditure on innovation in the 
manufacturing sector

1° Italian region for private investment in R&D

1° Italian region for Hi-tech patents

 

The success of Piemonte jewelry has been built up 
over time thanks to quality craftsmanship which 
is continously reinventing itself and improving, 
achieving the highest levels in the international 
markets. Inventiveness and skill, whether on the part 
of artisans or industrial producers, design originality 
and creativity: these are the elements behind the 
elegant “made in Piemonte” jewels. These are 
unique products on the international scene, which 
combine the regional ancient tradition with the latest 
technologies.

An example of this synergy between artisanal 
workshops and industrial companies is represented 
by one of the most famous gold-working district in 
the world, located in Piemonte: the Valenza district.

Valenza has today 1,300 jewelry companies, from 
small goldsmith’ workshops to worldwide known 
groups sush as Damiani. The district is specialised 
in the production of 18 carat gold jewels set with 
precious gems and diamonds. Semiprecious stones 
are also used in response to the trend of the last few 
years. 80% of the gems imported to Italy every year 
are processed and used in Valenza, while 66% of the 
production is exported, mainly to North America, 
Middle and Far East and Europe.
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ANTEO GIOIELLI   
MAIN SECTOR 
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE 
www.anteogioielli.com

ACTIVITY DESCRIPTION  
Anteo gioielli is an artisan jewelry company, 
production totally made in Italy jewelry creations 
and attention to detail in the original lines modern 
and stylish bracelets and rings with innovative design 
patents and structure passion for details.

UNIQUE SELLING PROPOSITION  
Handmade jewelry, cared for in the design - bracelets 
and rings with innovative patents and original design 
- passion for Made in Italy - Each creation is the result 
of careful craftsmanship - elegant rings, treated, 
special, precious - enveloping Bracelets, bright, fine 
- refined and elegant rings and solitaires. The passion 
for detail to create unique jewelry, with the added 
value of patents that go with them.

MAIN CUSTOMERS  
Jewelry shops of medium/high quality.

MOST INTERESTING MARKETPLACES  
Central and Eastern Europe, Russia, USA and South 
America.

MAIN SECTOR
INDEX

GOLD AND PLATINUM jEWELRY

GOLD AND SILVER jEWELRY

FINDING, MOUNTINGS AND COMPONENTS  
FOR jEWELRY

WRITING INSTRUMENTS

PRECIOUS AND SEMIPRECIOUS STONES: 
EXTRACTION, PURChASE,  SALE, SETTING

DESIGN, PROTOTYPING, 3D MODELLING

FAShION jEWELRY AND ACCESSORIES   
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B.B.P.  
MAIN SECTOR 
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.bbporafi.it

ACTIVITY DESCRIPTION  
The company propose itself as a partner for the 
developing and production of jewelry line on behalf of 
third part. The experience matured in so many years 
of activity, today gives to the company the highest 
technical background and a very strong know-how 
in jewelry lines development. We can use either the 
traditional modelling techniques of wax carving or 
the most recent CAD design, while on the other hand 
we can create very complex prong setting pieces. 
The entire production circle is covered internally.

UNIQUE SELLING PROPOSITION  
Our strength is the great experience in the 
development of high-end jewelry or limited edition 
pieces. The fine attention to detail, the more careful 
selection of materials and the most ardent passion 
for our work over the years has enabled us to achieve 
the implementation of very complex pieces that have 
been awarded in several international contests.

MAIN CUSTOMERS  
Retailers and customers that need customized products. 

MOST INTERESTING MARKETPLACES   
Middle East, Far East, USA and South America, 
Europe and Eastern Europe.

AURARIA  
MAIN SECTOR 
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.auraria.it

ACTIVITY DESCRIPTION
Auraria was born from the passion of creating unique, 
innovative and extremely sophisticated jewelry. 
Auraria’s jewels are made of gold, diamonds, precious 
and semi-precious stones. In the collection, based on 
Flora and Faunas’ subjects, diamonds are used with 
extreme refinement and imagination and they make 
Auraria’s jewelry real masterpieces of the goldsmith’s 
art.

UNIQUE SELLING PROPOSITION 
Unique objects are characterized by sublime 
craftsmanship and maximum attention to detail. 
Processing and creation of objects other than 
the standard market of jewelry. Object is created 
according to the specific requirements of the 
customer paying the utmost attention to their needs 
and or requirements.MAIN CUSTOMERS 

MAIN CUSTOMERS  
Retailers and private customers.

MOST INTERESTING MARKETPLACES  
Russia, UAE, Bahrain, China, USA.
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BUZIO LUCIANO                                              

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.buzioluciano.it

ACTIVITY DESCRIPTION  
Buzio Luciano, historical factory of the jewellery 
panorama of Valenza was created 50 years ago 
and since then creates fine jewellery in gold and 
diamonds. the high quality of materials and the 
design exclusivity characterize every Buzio Luciano 
jewels as much as passion and attention for details, as 
requested from the finest valenza jewellery tradition.

UNIQUE SELLING PROPOSITION  
We are proud of the fact that our brand is always 
working in condition of quality from design, 
construction and manufacturing with quality stones, 
to packaging, after sales service and customer care 
and we treat RCM always with accuracy. Because we 
are manufacturers we try to contain the final price 
maintaining the quality and work according to an 
internal protocol in which every processing step is 
checked and verified. Other strengths is the delivery 
in 10 days. We are interested in producing on behalf 
of a third party.

MAIN CUSTOMERS  
European retailers and distributors.

MOST INTERESTING MARKETPLACES   
Belgium, Holland, United Kingdom, Luxembourg and 
the Czech Republic, Russia, Kazakhstan, South Korea, 
Singapore, Brazil.

BARZIZZA
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.barzizza.com

ACTIVITY DESCRIPTION  
The company founded in 1996, has its origins in the 
previously Barzizza & C. established in 1958. With 
an excellent image, fame and wide patrimony of 
knowledge and experience, the firm continues to 
produce and sell directly to the retailers in Europe, 
United States and Japan. The firm produces very 
limited series and unique pieces, distinguishing itself 
for the very good quality of the stones together with 
the manufacture which is finished off accurately. 

UNIQUE SELLING PROPOSITION  
The manufacture is strictly handmade and varies from 
necklaces, bracelets, ear-rings to brooches, pendants, 
rings and cufflinks constantly searching the right 
modeling and fulfillment of the particular objects. 
Some of our lines are available on our website www.
barzizza.com

MAIN CUSTOMERS  
Jewellery retailers.  

MOST INTERESTING MARKETPLACES  
Italy Europe, USA and Japan.
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CARLO BARBERIS                   

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.carlobarberis.com

ACTIVITY DESCRIPTION  
Established in 1929, Carlo Barberis was attributed the 
trade mark Nr. 39AL, by now the oldest in the area 
which is considered to be the cradle of the Italian 
jewellery masterpieces.Throughout its long story Carlo 
Barberis has always kept and nourished its distinctive 
characteristic of “atelier of ideas”, well known for the 
creativity of its design, for the quality of the stones 
and for the refined manufacturing. Along with a 
variety of collections that are periodically introduced 
on occasion of the main international exhibitions 
and featuring both diamonds and colourful jewellery, 
Carlo Barberis proposes many unique pieces based 
on rare gems and offers a full service of exclusive 
designs upon request.

UNIQUE SELLING PROPOSITION  
Originality and creativity. Unique pieces based on rare 
gems. Tailor-made service with proposal of designs 
and maquettes on request. Availability and flexibility 
in trying to satisfy any special request regarding 
jewellery. 

MAIN CUSTOMERS  
Retailers and distributors.

MOST INTERESTING MARKETPLACES   
Russia, South America, Kazakhstan, China, Singapore, 
Malaysia, Eastern Europe, Japan.

C&C GIOIELLI                        

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.cecgioielli.com

ACTIVITY DESCRIPTION  
Intuition and emotion, elegant design, flexibility and 
Skillfulness, just few words to introduce C&C Gioielli’s 
personality, the company that transformed the high 
Italian jewellery concept. A young and dynamic 
company, strongly aimed to unique and original 
jewels both for national and international market: 
high handicraft jewels for people who recognize a 
forceful jewel, far from conventional.

UNIQUE SELLING PROPOSITION  
Handicrafts, made in Italy, cutting-edge design, after-
sales, direct relationship with the customer.

MAIN CUSTOMERS  
Distributors and retailers.

MOST INTERESTING MARKETPLACES  
Germany, Austria, Spain, Luxembourg, Belgium, 
Netherlands, Czech Republic, Malta, Cyprus, France, 
Portugal, USA, Singapore, Japan, Turkey, UAE.
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DAVIDE MOLINA                   

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.davidemolina.com

ACTIVITY DESCRIPTION  
Jewelry in 18kt gold with or without diamonds or 
precious stones, sets or rings earrings pendants 
brooches necklaces bracelets cufflinks studs etc.

UNIQUE SELLING PROPOSITION  
High quality handmade 18kt jewelry with or without 
diamonds & precious stones.

MAIN CUSTOMERS  
Retailers.

MOST INTERESTING MARKETPLACES  
Nigeria, USA, Japan, Europe.

                     

MAIN SECTOR  
Production of gold and platinum jewelry 

OThER SECTORS  
Production of silver jewelry 

PROVINCE  
Alessandria

WEBSITE  
www.parmexport.com

ACTIVITY DESCRIPTION  
Company Costantino Rota was founded in the 
1921 from Costantino Rota, unforgettable figure to 
Valenza for the great ability of jewelry maker and 
business man, beyond that for its human qualities. 
The direction of the company, in 1955 passes to the 
son Dario Rota who following the example of the 
father, with the collaboration of jewelry makers from 
the remarkable creative and executive abilities, will be 
the supporter of a jewelry shop of prestige famous 
for masterpieces like the badge “Rose in bocciolo”, 
splendid jewel in gold and diamonds. A history of 
fascination and beauty that, today like yesterday, 
with taste, correctness and technical ability, grows 
and evolve following the style and the trend of the 
moment.

UNIQUE SELLING PROPOSITION  
Finishing, quality, service, integrity and professionalism. 
Long experience in the production and sales in Italy 
and abroad.

MAIN CUSTOMERS  
Whole salers and retailers.

MOST INTERESTING MARKETPLACES  
China, Europe, Australia, USA, Japan.

COSTANTINO ROTA
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DI.GO                                            

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.digovalenza.com

ACTIVITY DESCRIPTION  
The accurate search for new combinations of precious 
materials and innovative design, the love for jewellery 
history and tradition, the special care for the market 
trends and a strong identity are at the the origin of 
Di.go’s collections. Jewellery by Di.go is the result 
of a perfect balance of materials (gold, precious 
stones, pearls) and shapes coming from taste and 
sensibility that are typical of the “made in Italy”. Each 
Di.go creation is unique, able to meet the requests of 
a refined clientele who is looking for a tailor-made 
piece of jewellery. The thirty year long experience in 
the production of handmade jewellery combined to 
the use of new technologies optimizes the production 
process and enhances the quality standard. Thanks to 
this well balanced compromise we can surely say that 
our jewellery is still 100% hand made. 

UNIQUE SELLING PROPOSITION   
A constant attention to the market trends with an 
eye on the classic ever lasting shapes of the past is 
the source of inspiration for our collections: the trait 
d’union is a strong identity that makes the brand 
Di.go immediately recognizable.

MAIN CUSTOMERS  
Jewelery shops, department stores.

MOST INTERESTING MARKETPLACES   
USA, Eastern Europe, Middle East, Japan, United 
Kingdom.

DAVITE & 
DELUCChI            

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.davitedelucchi.it

ACTIVITY DESCRIPTION  
The Davite & Delucchi company born from a great 
passion that unites the two founders of the label: 
create unique jewelry, refined and essential. Renato 
Davite, supported by his team of efficient and 
experienced goldsmiths, follows all phases of the 
jewelry production entirely handcrafted, Fausto 
Delucchi, designers, creative mind of the company, 
chief executive of the design staff and of the 
commercial office. Passion that has allowed, in forty 
years, to achieve fame and prestige to mark DD 
JEWELS. 

UNIQUE SELLING PROPOSITION  
Since the start of the climb to fame and success in 
the field of jewelry, the company comes up with a 
style and a unique interpretation of the jewel, with 
exclusive designs and precious, refined and elegant 
collections, which celebrated the success of the 
brand DD.

MAIN CUSTOMERS  
Jewelry shops.

MOST INTERESTING MARKETPLACES  
Italy, Europe, Russia, Middle East.
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EMMEPI DI 
MANNA & C.                                               

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.pinomanna.com – www.segnamore.com

ACTIVITY DESCRIPTION  
Since 30 years we have been produced high jewellery 
items, offering our customers the guarantee of 
exclusive jewels, arised from the sinergy of a continue 
research and market’s demand. In our laboratory 
design innovation and high quality manufacture are 
combined with the accurate selection of materials and 
a competitive value for money. We produce for third 
parties and other brand of high jewellery based on 
our design or on customer’s requirements. Morevore 
we produce our own collections for Pinomanna 
brand distributed in our store in Modena and in some 
selected stores in Italy and other countries.

UNIQUE SELLING PROPOSITION  
High-quality design and manufacture: we are 
responsible for the whole production process, we can 
tailor the product to specific customer requirements 
up to the creation of unique jewelry.

MAIN CUSTOMERS  
Retailers and production for other brands of high 
jewellery items based on our own design or on 
customer’s requirment.

MOST INTERESTING MARKETPLACES   
USA, China, Japan, Europe.

DIVALENZA
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.divalenza.it

ACTIVITY DESCRIPTION  
Divalenza srl is a business company born in December 
2012 in order to promote both in the national and 
international markets, jewelry products designed 
and made by the company that are members of 
“Divalenza Brand Consortium”. Formed by more than 
30 companies, the consortium is a brand linked to 
territory and its origin, that melt  handmade tradition 
with the geographical locations of the surroundings; 
cultural elements with creative innovations. Just see 
a Valenza handmade jewel  and everything is there.

UNIQUE SELLING PROPOSITION  
Divalenza is a brand that guarantees the centuries-
old tradition of the territory.

MAIN CUSTOMERS  
Retailers and distributors.

MOST INTERESTING MARKETPLACES   
China, Japan, North Africa.
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ENRICO TERZANO                          

MAIN SECTOR  
Production of gold and platinum jewelry 

PROVINCE  
Alessandria

WEBSITE  
www.enricoterzano.it

ACTIVITY DESCRIPTION  
Enrico Terzano srl company was founded in 1965 
by the homonymous owner who is operating in this 
field since 1948. The company is specialized in the 
production of medium jewellery. Enrico Terzano’s 
models are always varying thanks to the constant 
inventiveness and in harmony with the request of the 
market as well as for the very convenient prices. The 
service that the company supplies to the customers 
is very appreciated in the field of jewellery.

UNIQUE SELLING PROPOSITION  
Value/Price, assistance. Our company gives complete 
assistance to his customers.

MAIN CUSTOMERS  
Medium jewelry shop.

MOST INTERESTING MARKETPLACES   
Switzerland, Germany, Principality of Monaco, USA, 
Spain.

EMODIVA
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.emodiva.it

ACTIVITY DESCRIPTION  
Our mission is to create something unique for the 
customer. We are specialized in fine jewelry from 
1966, year of foundation of the company. From 1966 
Emodiva creations have a history. All are made strictly 
by hand in our laboratories in limited number. Today 
with the contribution of new technologies we are 
able to offer a product perfectly executed and full of 
Italian craftsmanship New technologies together with 
the craftsmanship are the right mix to maintain strong 
our Made in Italy. The entire production process is 
done in-house. The products are distributed directly 
to consumers without any intermediate steps. 
This allows you to have a direct relationship which 
increases the knowledge of customer needs while 
keeping prices lower than the competition.

UNIQUE SELLING PROPOSITION  
Tradition and innovation, following the trends, 
creating something unique. Today, in a world in which 
everything is standard we create pieces one-of-a-
kind. With our powerful software, we can offer you 
a precise idea of what your jewels will come, for this 
see our website in the section history, today. No limit 
to the fantasy for a jewel branded Made in Italy.

MAIN CUSTOMERS  
Our customers are selected jewelry shops in the 
most important shopping street of the world. Clients 
looking for a unique style that distinguishes them 
from the competition.

MOST INTERESTING MARKETPLACES  
Asean markets and countries of gulf states.
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FERRARIS GIOIELLI
MAIN SECTOR  
Production of gold and platinum jewelry 

PROVINCE  
Alessandria

WEBSITE  
www.ferraris.it

ACTIVITY DESCRIPTION  
At the beginning we got specialized in the production 
of jewel watches, an activity which requires very high 
technical skills and allowed us to evolve the capacities 
and technologies. Afterwards we shifted our abilities 
to the jewellery, with continuous investment in the 
experimentation and in the research and innovation, 
together with an excellent professionalism.

UNIQUE SELLING PROPOSITION  
Objects completely produced in Italy with great 
attention to quality and design.

MAIN CUSTOMERS  
Retailers or distributors.

MOST INTERESTING MARKETPLACES  
Russia, Middle East and Europe, Saudi Arabia.

F.LLI MORAGLIONE                
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.moraglione.com

ACTIVITY DESCRIPTION  
Almost a century ago Massimo Moraglione, a 
craftsman with great passion, started his work as 
a jeweler. Moraglione is a Company with historical 
ties to the Valenza area does not allow you to 
perceive the many adventures and the emotional 
commitments the Moraglione Brothers endured over 
the years. The result is Moraglione today: a company 
with a unique imprint, able to merge the quality of 
style with the prefect selection of precious stones. An 
impeccable taste that perfectly combines the classic 
and trendy designs. Brand “ Moraglione 1922”, is one 
of the oldest in Valenza, the most important jewellery 
district in Italy. We attend at the main sectorial shows 
in the world (Basel, Las Vegas, Hong Kong, Vicenza, 
Bahrain, Qatar and Valenza). We have distribution 
network in Europe, Asia, North and South America.

UNIQUE SELLING PROPOSITION  
We believe that Customer service makes all the 
difference. Our clients can rely on our assistance in 
training courses about our collections and how best 
to showcase the items. Over the years  the company 
worked renewing and adapting their design element 
but always remaining true to their objectives and 
high standard of quality.

MAIN CUSTOMERS  
Retailers or distributors.

MOST INTERESTING MARKETPLACES   
Europe, Russia, South America, Middle and Far East 
as well as Eastern Europe.
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GILBERTO 
CASSOLA        

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.gilbertocassola.it

ACTIVITY DESCRIPTION  
Initially, the company worked on commission for 
other producers and, during this first period, crafted 
exceptional, unique pieces for some amongst the 
most prestigious names in the jewellery business of 
international acclaim at that time. Having acquired 
such experience, the company turned to producing 
collections of its own, thus designing items of 
exceptional quality within the wide spectrum of its 
jewellery range. In 1994 Gilberto’s son, Graziano, 
joins the company, bringing with him his expertise 
in gemology, holding an IGI Certificate in Gemology, 
duly registered at the C. C. I. A. A. of Alessandria. 

UNIQUE SELLING PROPOSITION  
Every stage of production is carried out under our 
same roof, from designing to smelting, from assembly 
to setting, not to mention the final, finishing-off 
touches. All of the traditional craftsmanship, fruit of 
almost fifty years in the jewellery business, is now 
combined with the latest technological instruments, 
such as CAD and 3D designing, to achieve wax 
prototypes to be used in the smelting process. 
This allows the company to design and produce 
single pieces, for an individual customer, or whole 
collections. 

MAIN CUSTOMERS  
High end jewelry shops, distributors.

MOST INTERESTING MARKETPLACES  
USA, China, Russia, Far East.

GARAVELLI ALDO                    

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.garavellialdo.com 

ACTIVITY DESCRIPTION  
Garavelli - 100% Made In Italy For nearly 90 years, 
Garavelli has been fusing creativity with technical 
prowess, creating jewels with clean lines, skilful 
craftsmanship and that undeniably Italian design that 
make them simply a cut above the rest.

UNIQUE SELLING PROPOSITION  
Original design, excellent manufacturing capability, 
attention to product quality, 100% made in Italy, after 
sales service, providing promotional materials for 
shops (display, guarantees, high-resolution photos, 
brochures, website).

MAIN CUSTOMERS  
International independent shops.

MOST INTERESTING MARKETPLACES  
Russia, Europe, Eastern Europe, Canada.

M A D E  I N  I TA LY  S I N C E  1 9 2 0
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hARPO’S 
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.harposgioielli.it

ACTIVITY DESCRIPTION  
The experts can recognize Harpo’s creations for 
their quality: from the choice of the gems, which are 
selected one by one by an expert on gemmology, to 
the great ability of processing precious metals. Yet 
During the years it has collaborated with some of the 
most famous and important names all over the world.

UNIQUE SELLING PROPOSITION  
Harpo’s quality identify itself above all with “Torchon”, 
a particular and unique gold processing to forge 
original and prestigious creations. Harpo’s creates 
jewel collections able to meet a wide and exacting 
public: from the most classical forms to the most 
trendy design.

MAIN CUSTOMERS  
Retailers and distributors.

MOST INTERESTING MARKETPLACES  
Brazil, North America (USA, Canada, Mexico)  
South Korea, China, Japan.

GILORO                                              

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.giloro.it

ACTIVITY DESCRIPTION  
Established in 1979 by Mr. Gilberto Preda, Giloro is a 
dynamic company, characterized by an innovative 
design. Giloro creations are recognizable at first 
glance: shapes without equal, poetic themes and 
incredible wearability. An unmistakeable style: 
beyond the beauty of the forms, there is the extreme 
quality of the stones, their purity and uniqueness. 
Giloro staff creates numerous models every year, 
enriching a catalogue of timeless forms, projected 
into the future. Shapes that anticipate fashion: an 
amazing alternative to the common jewellery. All 
the collections are distinguished by artistry, flair and 
innovation. The items invent an unrepeatable concept 
and bring the materials to life, thanks to the great 
professionality of its owngoldsmithers and to their 
experience, which allowed Giloro jewels to reach the 
perfection, both in production and finishing. Giloro is 
known and distributed in large areas of the world and 
intends to expand the distribution of its creations, 
seeking out and selecting carefully the sales outlets 
that seem most suitable.

UNIQUE SELLING PROPOSITION  
Giloro constantly stands by its clients through targeted 
co-marketing projects, supporting product promotion 
in the jewelry stores worldwide by customized 
visual merchandising, complete jewelry samples 
selection and sales personnel always available during 
sponsorship and business sale.

MAIN CUSTOMERS   
Jewelry shops, chains of stores, wholesalers.

MOST INTERESTING MARKETPLACES   
Asia, Europe, USA.
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MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS
Production of silver jewelry and watches Design, 
prototyping, 3d modeling

PROVINCE  
Asti

WEBSITE  
www.istitutopoligraficozeccadellultimalira.it

ACTIVITY DESCRIPTION  
Each classic jewel is made by the expert hands of our 
master goldsmiths Italian, individually created with 
the ancient technique of lost wax casting, we create 
unique jewelry upon request at any production. We 
set only diamonds with GIA certificate Gemmological 
Institute of America, New York-laser incision. Each of 
our jewelry is made by the expert hands of our Italian 
masters goldsmiths. We create also ballpoint, roller, 
fountain pens exclusively made in precious metal 
with hand-chiseled bodies in exclusive and limited 
edition. Leather products and accessories hand made 
by italian craftsmen using top quality leather and 
linings jacquard.

UNIQUE SELLING PROPOSITION  
Uniqueness of the brands, handicraft production 
made entirely in Italy.

MAIN CUSTOMERS  
Jewelry shops.

MOST INTERESTING MARKETPLACES  
Middle East, Europe, Russia.

ISTITUTO 
POLIGRAFICO 
ZECCA ULTIMA LIRA

I BY IANNELLI                               

MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS  
Design, prototyping, 3d modeling, production of 
frames

PROVINCE  
Alessandria

WEBSITE  
www.ibyiannelli.it   

ACTIVITY DESCRIPTION  
A prestigious tradition that has been lasting for 30 
years. I By Iannelli portrays every day “Made in Italy” 
jewelry art with originality and aesthetic versatility. 
Keeping Italian product value. Manufacturing care 
and design balance alive. Manufacturing, logistic 
and sales staff management are at the base of 
business success. High quality services and products 
guarantee is our goal. Unbranded by concept. I By 
Iannelli boasts a wide range of collections with more 
than 30000 items to meet all demands.

UNIQUE SELLING PROPOSITION  
Innovation, refined design, made in Italy, customer 
care, qualified people.

MAIN CUSTOMERS  
Brands, wholesalers and retailers.

MOST INTERESTING MARKETPLACES  
Asia, Peru, Czech Republic, Slovakia, Russia, Brazil.
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L’ARTE NELL’ORO                          
MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS 
Production of silver jewelry 
Design, prototyping, 3d modeling

PROVINCE  
Torino

WEBSITE  
www.lartenelloro.it  

ACTIVITY DESCRIPTION  
We create jewelry design with attention to detail 
and materials. Each of our piece characterizes the 
excellence of our company, from necklaces, rings, 
bracelets, brooches and earrings for women, and 
cuffs, rings, necklaces, brooches, key chains for 
men, all made of gold, platinum or silver. Each 
piece can be made as a one of a kind or in small, 
medium or large series, executed on our project or 
on customer’s. Luxury jewelry in yellow gold, white, 
pink, burnished with precious stones. Small Jewelry 
in yellow gold, white, pink, burnished with precious 
stones. Gold and silver jewelry made with three-
dimensional prototyping and profusion. Silver jewelry 
with natural stones and enamels. Jewelry resin and 
gold leaf, titanium, glass and precious metals (gold 
and platinum). Interested to work for third parties.

UNIQUE SELLING PROPOSITION  
Each piece can be made as a one of a kind or in small, 
medium or large series, executed on our project 
or the customer’s. Innovative design, creativity, 
professionalism and Italian craftsmanship.

MAIN CUSTOMERS  
Retailers, fashion shops, wholesalers.

MOST INTERESTING MARKETPLACES  
Brasil, USA, Gulf countries, Russia, Turkey, Central 
Europe, China, Japan, India.

ITALIAN DESIGN                 

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Cuneo

WEBSITE  
www.italian-design.it

ACTIVITY DESCRIPTION  
Italian Design is a young company created by young 
Italians with the goal of making the essence of 
Italian-made products known around the world. The 
company was established in 2011 in a small, quiet town 
at the foot of the mountains near the French border 
in northwest Italy. The business was founded by an 
entrepreneurial family that has worked in the jewelry 
world for many years but had never delved into the 
international scene. Today, Italian Design wants to 
bring the excellence of Italian creativity together with 
the quest for unique jewels and the tradition of skilled 
jewelry manufacturing worldwide.

UNIQUE SELLING PROPOSITION  
Production of many unique pieces or limited editions 
for a few customers. So this is not a mass-produced, 
but a product in small amounts and in some cases 
tailored to the individual customer. Great looking 
manufacturing to ensure the excellence of creation 
of the jewel, with innovative systems that allow you 
to wear the jewelry in different ways thanks to its 
transformation. Careful selection of materials and 
rare precious stones to ensure maximum quality and 
transparency to the consumer.        

MAIN CUSTOMERS  
Owners of jewelry stores in Italy and abroad.

MOST INTERESTING MARKETPLACES   
Russia, Ukraine, China, Hong Kong, USA and Italy. 

Jewellery

Jewellery
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MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS  
Design, prototyping, 3d modeling

PROVINCE  
Alessandria

WEBSITE  
www.lentivillasco.com 

ACTIVITY DESCRIPTION  
Lenti Villasco was established in Valenza in 1963, 
through the craftsmanship and entrepreneurial spirit 
of the two founding partners, Pietro Lenti and Osvaldo 
Villasco. Production was entirely hand-made at the 
outset, later evolving through the use of sophisticated 
software and precision mechanical instruments. But 
the eye and the hand remain unchanged. Focusing 
on creations of flawless workmanship, the company 
specialized in producing classic jewellery, interpreted 
according to contemporary trends. Today, Lenti 
Villasco has exclusive production agreements 
with major international companies, and devotes 
increasing attention to developing its own 
collections, 90% of which are exported to Europe, 
the Americas and Asia.

UNIQUE SELLING PROPOSITION  
Goods and services at the best price/quality ratio, 
delivery in 24 hours in all Europe, customer service.

MAIN CUSTOMERS  
Jewelry shops.

MOST INTERESTING MARKETPLACES  
Singapore, Germany, USA, Denmark, Belgium.

LENTI & VILLASCO                    LENTI
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.lentisrl.it 

ACTIVITY DESCRIPTION  
Lenti’s family designs, produces and sells quality 
jewels and precious metals. It is a company with a 
young spirit and a strong vocation to innovation. 
Its small size allows it to be quick, structured and 
pragmatic, understanding from the very beginning 
customers needs. Lenti’s team follows them step by 
step from the choice between a range of possible 
samples, to the delivery of final product. The offer 
of its jewels and precious objects, available whether 
ready in stock or personalized, is wide and diversified 
able to meet everybody’s taste.

UNIQUE SELLING PROPOSITION  
A large range of products.  

MAIN CUSTOMERS  
Jewelry stores, wholesalers.

MOST INTERESTING MARKETPLACES  
European countries.



32 33

MANGIAROTTI
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.mangiarottigioielli.it

ACTIVITY DESCRIPTION  
The production covers all the fields of jewelry, rings 
necklaces bracelets earrings necklaces brooches 
pendants cufflinks, using all colours of gold, diamonds 
precious stones, semiprecious stones, and other 
precious materials.

UNIQUE SELLING PROPOSITION  
Characteristics of the product, model innovation, 
the evolution speed, quality of workmanship and 
materials used. close relationship with the customer 
for each type of product modification.

MAIN CUSTOMERS  
Jewelry stores, chain stores and distributors.

MOST INTERESTING MARKETPLACES  
Europe, Asia.

LUNATI
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.lunatigioielli.com 

ACTIVITY DESCRIPTION  
Lunati jewellery, founded in 1937, is conceived and 
organized solely for high jewellery creation and 
production. Its making of unique objects, entirely 
hanmade, represents a symbol of prestige in the 
Valenza tradition. The brand 160AL is our jewels’ 
authenticity guarantee which are born from 
our designers’ concept and produced thanks 
to our goldsmiths’ mastery. Lunati concept newly 
defines the classic italian style, re-enterpreting and 
updating it, using only high quality stones, creating 
endless time jewels.

UNIQUE SELLING PROPOSITION  
Accurate work and selected stones.

MAIN CUSTOMERS  
Retailers.

MOST INTERESTING MARKETPLACES  
Switzerland.
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MARChISIO 1859                               

MAIN SECTOR  
Production of gold and platinum jewelry 

PROVINCE  
Torino

WEBSITE  
www.marchisio1859.com

ACTIVITY DESCRIPTION  
The name Marchisio was first officially heard in 
the goldsmithy of Turin in 1649 when Gian Piero 
Marchisio, working with Joannin Marchisio, was 
nominated jeweller of the Royal Family. Due to the 
transfer of the Italian capital from Turin to Florence 
he later moved to Paris to learn the new processing 
techniques and to refine his manual skills. With his 
brother he founded the “Marchisio Bros”, and the 
company rapidly grew, becoming the biggest and 
most important of the town. In 1903 Felice Marchisio 
started with Sir Ghirardi the Turin Goldsmith’s art 
school, whose first student was his son Francesco. In 
the first decade of the 1900 s his sons, Napoleone 
Francesco and Giuseppe, started working in the 
firm. In 1968 the firm was transformed in the present 
day Giovanni Marchisio & co., which now sells his 
products worldwide and has become the suppliers of 
the most important jewellers. A know-how of more 
than 150 years that allows the company to be able to 
meet every need. A jewel of a niche, highly tailored, 
but also the ability to work internally and with our 
external companies in the industry.

UNIQUE SELLING PROPOSITION  
Realization of chains in gold, platinum, silver, both full 
and empty in the barrel and also in non-noble metals 
such as titanium, iron, bronze, etc. Creation of high-
end jewelry, development and industrialization of 
jewels mid-range industrial production of jewelry or 
trinkets for large retailers.

MAIN CUSTOMERS  
Largest importers of jewelry in different countries, 
the best jewelers in the world capitals. 

MOST INTERESTING MARKETPLACES  
Asia, USA, Africa.

MARCELLO  
GIANSANTE    

MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS  
Production of silver jewelry, gift and tools

PROVINCE  
Alessandria

WEBSITE  
www.giansantegioielli.it 

ACTIVITY DESCRIPTION  
The company produces his own high quality Brand, 
with shapes, technologies and thoroughness choice 
of his material. The search for new forms and exclusive 
design, continues in the tradition of elegant and 
sophisticated Jewelry based on the original passion 
with the creations of his master goldsmith.

UNIQUE SELLING PROPOSITION  
Spring brooches, platinum works, high quality.

MAIN CUSTOMERS  
Bulgari, Damiani, Cartier, etc.

MOST INTERESTING MARKETPLACES  
Russia, China, Brazil, USA.
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MAIN SECTOR 
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.maskadagioielli.com

ACTIVITY DESCRIPTION  
Thanks to a forty-year experience Maskada, which is 
specialized in creating high-end jewelry characterized 
by the use of precious stones cut in an unusual way 
such as the baguette cut, has remained one of the 
last representatives at national level of this kind of 
workmanship. 

UNIQUE SELLING PROPOSITION  
Through a constant development the company 
has been able to combine the craftsmanship of 
entirely hand-made jewellery with new designing 
technologies giving a stronger identity to each jewels 
to be highly recognizable. An efficient and organized 
business office provides the customer with a highly 
personalized after-sales service to satisfy even the 
most particular needs.

MAIN CUSTOMERS  
Our company is focused on selling to retailers or 
chain stores of high end jewellery or concept stores 
of high luxury level.

MOST INTERESTING MARKETPLACES  
USA, South America, Middle East, Asia.

MASKADA GIOIELLIMASI GIOIELLI                                                                             

MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS  
Production of gold and silver jewelry, gift and tools

Design, prototyping, 3d modeling

PROVINCE  
Alessandria

WEBSITE  
www.masigioielli.com 

ACTIVITY DESCRIPTION  
Each Masi Gioielli jewel is created to be worn all day 
with ease and be lived intensely, but also worn with 
elegance in the most important events combining 
classic lines with a design facing at the twenty-first 
century. Masi Gioielli produces lines of jewelry for their 
collections as well as styles designed and executed 
exclusively for some customers and unique pieces 
according to customer specifications offering to our 
valued customers a “tailor-made” service for any 
requirement they may have. In addition to the classic 
jewellery designs, although with a modern twist, 
there is also a more casual line with semi-precious 
stones such as tourmaline, peridot, amethyst, topaz, 
quartzs: rose, lemon, smoky.

UNIQUE SELLING PROPOSITION  
Thanks to a clever use of traditional craftmanship 
and technology, collaboration between design and 
manufactoring departments, Masi Gioielli can always 
offer to its customers a ‘ tailor-made ‘ service.

MAIN CUSTOMERS  
Retailers.

MOST INTERESTING MARKETPLACES  
Europe, Asia, USA, Africa, Oceania.
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MEDITERRANEO 
jEWELS                                       

MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS 
Production of silver jewelry, gift and tools 
Design, prototyping, 3d modeling

PROVINCE  
Alessandria

WEBSITE  
www.mediterraneojewels.com 

ACTIVITY DESCRIPTION  
Producers of high end 18kt gold and platinum jewelry, 
specialized in design and production of finished jewels 
with diamonds and precious stones. All the production 
stages are taking place in our workshop in Valenza.

UNIQUE SELLING PROPOSITION  
Customer care, highly competitive prices, quality of the 
finishing and of the used materials.

MAIN CUSTOMERS  
Retailers.

MOST INTERESTING MARKETPLACES  
Netherlands, Denmark, Brazil, Norway, China.

MATTIOLI                                                          

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Torino

WEBSITE  
www.mattioligioielli.it

ACTIVITY DESCRIPTION  
Refined ambassador of the Italian style in the world, 
Mattioli founds its present successes on the basis of a 
noble past, linked to the most famous and skilful goldsmith 
tradition of Turin: from 1860 it is in fact the owner of the 
prestigious first punch issued by the City of Turin, the 
historic “ TO 1 “. Specialized in the hand-crafted creation 
of jewelry of the highest quality, the company relies on 
the valuable contribution of a team of craftsmen, creating 
jewelry over time for the most important international 
maisons. Based on this experience, in 2000 the Mattioli 
family chooses to sign with its name a new brand, Mattioli, 
that now anywhere in the world represents the important 
heritage of advanced technology, research and passion 
that has always characterized the Company. Thanks to 
the enthusiasm and creative abilities of Licia Mattioli, the 
new collections come straight to the heart of independent 
women, who wear the jewelry with nonchalance and as 
an expression of their unique personality. Interpreter of 
contemporary luxury, Mattioli stands out for its modern 
yet classic style at the same time: design, sophistication, 
versatility, color, creativity and quality are the attributes 
that best describe the Mattioli jewelry, today known and 
distributed in 30 countries.

UNIQUE SELLING PROPOSITION
Mattioli jewels: high technology and craftsmanship 
together to create little works of art.MAIN

CUSTOMERS  
The brand is distributed in the best jewelry shops all 
over the world (more than 30 countries). The Mattioli 
customer are actually the boutiques. Then, the target is 
an indipendent and well-off woman between 30 and 70 
years old.

MOST INTERESTING MARKETPLACES  
Mattioli boasts the collaboration with agents that cover 
the areas of Europe, USA and Japan. Main export market 
Europe, USA, Japan, Russia.
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NEW LEGNAZZI 
GROUP  
DI FRANCESCO 
LEGNAZZI                                                 

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE 
Alessandria

WEBSITE  
www.newlegnazzigroup.it

ACTIVITY DESCRIPTION  
Production of medium-high jewelry (rings, bracelets, 
necklaces, earrings, cufflinks, brooches, pendants) 
using gold, diamonds, precious stones, semi-precious 
stones and colored glazes/to hot and cold.

UNIQUE SELLING PROPOSITION  
New Legnazzi Group represents the fourth generation 
of a family of jewelers since 1911 creates jewelry in his 
factory in Valenza, specialized in hand-made italian 
production. Always looking for innovation and with 
a great attention to detail, they seek to satisfy the 
tastes of a sophisticated international clientele.

MAIN CUSTOMERS  
Buyers and retailers of the best company all over the 
world. MOST IN

TERESTING MARKETPLACES
Italy, West Europe, and USA of America, Brazil, 
Nigeria, Senegal.

  

MONILE
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.monile.it 

ACTIVITY DESCRIPTION  
Concept, design and production of platinum jewels.
Exclusive custom design and/or manufacturing for 
other brands.

UNIQUE SELLING PROPOSITION  
•	 45	years	history	and	excellent	reputation	in	the			
 international jewelry community.
•	 Proprietary	technology	“Everlasting”,	certified	by		
 the Polytechnic of Torino, to produce hard surface,  
 microcrystalline platinum (scratch resistant,   
 abiding brightness). 
•	 Some	400	historical	models	ready	to	be		 	
 produced. 
•	 Over	1,500	sketches	of	new	original	models.

MAIN CUSTOMERS  
High-end retailers.

MOST INTERESTING MARKETPLACES  
Japan, USA, Canada, UAE, Other Gulf Emirates, 
Russia, Former Soviet Republics, Hong Kong, China, 
Singapore, South Korea, Indonesia, Australia, New 
Zealand, Brazil, Uruguay, Paraguay, United Kingdom.



42 43

ORITAL 

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.orital.it 

ACTIVITY DESCRIPTION  
The company, specialized in producing autonomous, 
typically jewellery of Valenza, from 1965 provides 
jewelry products is embedded in frame and is also 
equipped to perform every object by drawing the 
design, the production of semi-finished product to 
embedding the gem ready to be worn.

UNIQUE SELLING PROPOSITION  
The pride of the company Orital srl is definitely the 
made in Italy, and indeed made in Valenza: each 
piece of jewelry is carefully conceived, designed 
and executed only in Valenza, bringing with it then 
all the wealth of experience and design of this city, 
recognized throughout the world as the capital of 
jewelry  Never attracted by low-cost processing and 
the subsequent opening of laboratories to foreign 
firm Orital srl has always relied on manual skills and 
professionalism of its employees, while remaining 
linked to Valenza tradition of jewelry.

MAIN CUSTOMERS  
Wholesalers and retailers.

MOST INTERESTING MARKETPLACES  
Kazakistan, Ukraine, Brazil, Singapore, Japan.

NOVARESE & 
SANNAZZARO                 

MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS  
Design, prototyping, 3d modeling

PROVINCE  
Alessandria

WEBSITE  
www.novarese-sannazzaro.com 

ACTIVITY DESCRIPTION  
The Novarese & Sannazzaro collections are created 
with unusual and original matches and come in a 
variety of colours and original and modern cuts. 
The last collections in particular are fashionable, 
follow new ideas and styles, always maintaining a 
high quality through particular and precise setting 
methods. They represent in all their qualities the real 
Made in Italy. Today many are the shops that, in Italy 
and abroad, show Novarese & Sannazzaro collections 
with satisfaction, taking part to the growing success 
of the brand. Novarese & Sannnazzaro: union between 
present and past.

UNIQUE SELLING PROPOSITION  
Fifty years of passion for golden art and jewellery, 
many years dedicated studying in new materials, 
searching for new gemstones, new colours and new 
approaches to the market.

MAIN CUSTOMERS  
Exclusive suppliers in various countries.

MOST INTERESTING MARKETPLACES  
Europe, UAE, Russia.
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PICChIOTTI
MAIN SECTOR 
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.picchiotti.it

ACTIVITY DESCRIPTION  
Giuseppe Picchiotti oversees every aspect of the 
design and manufacturing process and spends much 
of his time searching the world for the rare stones 
which highlight his collections. Often, his travels 
result in the discovery of stones of such incredible 
size, beauty and uniqueness that they become the 
inspiration for his signature pieces. He is above 
all a connoisseur of color gemstones which are a 
trademark of the Picchiotti’s collections; customers 
often look for the “unmistakable color accent” that is 
not easy to find anywhere else.

UNIQUE SELLING PROPOSITION  
Picchiotti’s sophisticated and distinctive jewelry 
is created entirely in-house at the company’s 
manufacturing atelier, which allows for unparalleled 
excellence in the execution and quality assurance of 
every piece. 

MAIN CUSTOMERS  
Luxury department stores, independent high-end 
jewelry shop.

MOST INTERESTING MARKETPLACES  
USA, Far-East.

ORO TREND
MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS

Production of silver jewelry

PROVINCE  
Alessandria

WEBSITE  
www.oro-trend.com 

ACTIVITY DESCRIPTION  
Oro Trend is a manufacturer of high-end jewelry 
- entirely made in Italy - featuring a unique and 
unmistakable personality. The company was 
established in Valenza in 1980 from the experience 
of founders Aldo Bellotto and Sandro Ferraris. 
The outstanding quality of the jewels has allowed 
the company to immediately become a leader on 
international markets. The company dedicates 
significant resources to research and development 
of new technologies and concepts in order to 
continuously innovate its designs and to align them 
to current trends. Oro Trend creates timeless pieces 
of jewelry. 

UNIQUE SELLING PROPOSITION  
Oro Trend uses the utmost care in material selection. 
Hard and semi-precious stones are used with 
incredible style and fantasy, by combining them with 
the different shades of gold, diamonds and colored 
stones. The shapes, colors and accurate setting of 
Oro Trend jewels make them unique and unmistakable 
products.

MAIN CUSTOMERS  
Retailers, importers, chain stores.

MOST INTERESTING MARKETPLACES  
Europe, Middle East, Russia, USA.
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RASELLI FAUSTO    

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.rasellifausto.it

ACTIVITY DESCRIPTION  
Rings, earrings, brooches, necklaces and bracelets, 
pendants and also articles of high jewellery. we 
realize items of our own production and also unique 
articles under specific request and ideas of our 
customers. our production is supported by modern 
technology and by our goldsmith’s ability, wisdom 
and experience.

UNIQUE SELLING PROPOSITION  
When you buy or receive jewellery hand made by 
“Raselli Fausto” you are looking at a piece that has 
been totally thought of, designed and made in our 
factory, according to the traditional techniques of the 
master goldsmiths from Valenza. Tailored Dreams. 
Our philosophy is of a refined aesthetic sense and 
the craftsmanship by which we create beautiful and 
unique pieces.

MAIN CUSTOMERS  
Shops, retailers, wholesalers.

MOST INTERESTING MARKETPLACES  
Middle East, Central Asia, Caucasus, Middle East, 
Europe and Balkans, Central and Eastern Europe,  
Continental Europe.

                     

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.pierducagioielli.com 

ACTIVITY DESCRIPTION  
Young and dynamic company, with decades of 
experience in the industry. It uses the latest innovative 
modeling techniques associated with the handcrafted 
tradition of Valenza. Specializing in classic jewelry 
manufacturing, especially in tennis bracelets and 
engagement rings éternelle revisited in the design 
and attention to detail, suitable for demanding 
customers. Together with trained technicians, they 
work with the best possible production methods, 
using only the best materials so that jewellery 
always achieves the highest quality and exceeds the 
expectations of even out most demanding. In the 
models, in fact, the predominant aspect is the state 
of being contemporary of the curves used, the cut 
of the stones and the colors. Pier Duca is a young 
brand that continues to rise, that thanks to his careful 
choices, it is positioned at the top of the jewelry sector.

UNIQUE SELLING PROPOSITION  
Quality of the goods and quality services, innovation 
and specialization.

MAIN CUSTOMERS  
Wholesalers, shops, retailers.

MOST INTERESTING MARKETPLACES  
Russia, Europe, USA.

PIERDUCA GIOIELLI 
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REhO
MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS 
Design, prototyping, 3d modeling

PROVINCE  
Torino

WEBSITE  
www.rehoconcept.com

ACTIVITY DESCRIPTION  
The Reho Concept epitomizes original, elegant and 
unmistakably unique gold diamond jewelry. Each 
and every jewel is designed and manufactured 
according to the exacting standards of the Italian 
goldsmith tradition using the leading technologies of 
the contemporary world. The interaction of light and 
movement is the heartbeat of Reho Concept designs, 
which are the definitive expression of contemporary 
taste and refined personality. The Reho passion, 
a perfect blend of style, creativity and innovation 
that characterizes each jewel is matched with our 
constant attention to customer focus and quality 
service worldwide.

UNIQUE SELLING PROPOSITION  
From concept to design to fabrication and complete 
finish every piece of Reho jewelry is “made in Italy”, 
manufactured in Valenza, the center of Italy’s 
centuries-old jewelry industry. The Reho passion, 
a perfect blend of style, creativity and innovation 
that characterizes each jewel is matched with our 
constant attention to customer focus and quality 
service worldwide.

MAIN CUSTOMERS  
Reho Concept has different lines; Jewellery distribute 
by the high level show room and department stores 
fashion accessories for jewel stores and fashion stores 
design and prototyping for other colleague.

MOST INTERESTING MARKETPLACES  
USA, Asia, Middle East and Russia.

RCM
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.rcmgioielli.it 

ACTIVITY DESCRIPTION  
High end jewels manufacturer. RCM was created in 
the 1969 by Lorenzo Ricci, Adriano Corbellini and 
Guerino Manfrinati. A lot of kings, governors and 
collectors from all over the world still choose their 
collections. The RCM jewels are a real “artwork”, a 
total beauty made by diamonds, pink sapphires and 
emeralds.

UNIQUE SELLING PROPOSITION  
Hand-crafted work and natural beauty of the precious 
stones are the strong points of the luxury collections 
RCM.

MAIN CUSTOMERS 
Retailers.

MOST INTERESTING MARKETPLACES  
Azerbaijan, Ukraine, Kazakistan, Brazil, China.
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SALVATORE 
ARZANI                 

MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.arzanisalvatore.com

ACTIVITY DESCRIPTION  
In 1963 Salvatore Arzani opened a little craft 
laboratory in Valenza exclusively dedicated to the 
gems’ settings. From then on the company keeps on 
growing up, thanks to his sound family management 
too-in fact. Over the years, his skill and his care in 
crafting require it to extend its activities to the entire 
production cycle of the jewel. And since then that the 
company continues to grow to occupy a team of a 
dozen skilled employees.

UNIQUE SELLING PROPOSITION  
Quality, price and customer care.

MAIN CUSTOMERS  
Jewelry shops.

MOST INTERESTING MARKETPLACES  
Germany, Singapore, Canada, Australia, South Africa.

RICCI CARLO                                         

MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS
Production of silver jewelry, gift and tools
Design, prototyping, 3d modeling

PROVINCE  
Alessandria

WEBSITE  
www.riccicarlo.com 

ACTIVITY DESCRIPTION  
Ricci Carlo is specialized in the design and production 
of precious metal manufactures. Its distinguishing 
features are ability to innovate, technical know-how 
and sensibility in design. In this ancient profession 
what counts is manual skill, know-how in construction 
and ability to use digital technologies and govern 
productive processes using latest generation tools to 
make high quality, modern, flawless products. Ricci 
Carlo’s outstanding intuition ensures that it keeps up 
with the times.

UNIQUE SELLING PROPOSITION  
The company works with all kinds of techniques 
ranging from removal of material to deformation and 
melting by continuous casting.

MAIN CUSTOMERS  
Jewelery brand for exclusive production, goldsmiths 
to whom we provide different kinds of semi-finished 
products. Foreign wholesalers and shops. 

MOST INTERESTING MARKETPLACES  
Azerbaijan, Ukraine, Kazakistan, Brazil, China.
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STEFANO & C
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.stefanoecgioielli.it

ACTIVITY DESCRIPTION  
We produce high-end jewelry in gold with diamonds, 
precious and semi precious stones entirely end made, 
perfect to their smallest details result of our deep 
love for design end modeling. our wide experience in 
the field gives us the opportunity of offering to our 
customers always new and innovative jewels.

UNIQUE SELLING PROPOSITION  
The Stefano.e.C founders’ wide experience in the field 
of high-end jewellery and their real love for always 
creating new concepts result in the production 
of pieces unique in design, belonging to entirely 
handmade collections and perfect to their smallest 
details.

MAIN CUSTOMERS  
We sell to the best retailers in italy and also abroad.

MOST INTERESTING MARKETPLACES  
West Europe, USA, Asia.

SANTAGOSTINO 
FINE ART 
jEWELLERY
MAIN SECTOR  
Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.santagostinojewellery.net

ACTIVITY DESCRIPTION  
The strength of our company is our production. We 
are an artisan company that is preserving an ancient 
goldsmith Renaissance Art, created in the 90’s a new 
concept of jewel.  Unique jewles, totally hand made 
and certified. One of the main italian newspapers 
described our creations “Jewelry created as Artistic 
creations” because each one is unique, ever-
changing, obtained by combining 18 kt gold, precious 
stones and natural stones finely manufactured, cut, 
embedded. During the years the processing has 
modified according to the latest fashion trends, 
maintaining its character Unique and Artistic.

UNIQUE SELLING PROPOSITION  
Unique jewels, exclusive and always different because 
Nature’s designs and Man’s trait are always different. 
Wearable art, handcrafted in 18 kt Gold with finely cut 
precious gems and natural stones. Set according to 
the most ancient goldsmith tradition in Valenza.

MAIN CUSTOMERS  
Italian jewelry brands, foreign jewelry brands, 
department storse, multibrands stores.

MOST INTERESTING MARKETPLACES  
Asia, Japan, USA, Russia, Ukraina, Kazakistan.
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TINELLI
MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS 
Watches

PROVINCE  
Alessandria

WEBSITE  
www.tinelli.it  

ACTIVITY DESCRIPTION  
Tinelli’s creativeness and competence model from the 
first collections mixturing fascinating new ideas to 
an handcraft jewelry tradition well alive; in few years 
the name Tinelli sounds familiar by the most famous 
international jewelry firms. Ever since, the interaction 
with different cultures gives a further impulse to the 
creation of unique jewelry masterpieces, such as 
“Art Nouveau”, Zodiacs and Neoclassical collections, 
which success is still endless.In 1990, the horology 
field passion drives Luciano Tinelli to show of its first 
watch.On February 2nd 1993,at the “Gallery of Design 
and Innovation”contest organized in New York by 
the JA,an American board composed by leaders in 
the field of retailing and design,granted the “Best 
in Show“ prize to the Tinelli’s Watch running in the 
competion.

UNIQUE SELLING PROPOSITION  
Elegant shapes highlighting gold and enamels, 
imbued with wonderful precious and semiprecious 
stones; a pleasure to glance at, but wearing feeling is 
pretty different.

MAIN CUSTOMERS  
Not available.

MOST INTERESTING MARKETPLACES  
Taiwan, China, Singapore, UAE, Philippines.

STILNOVO
MAIN SECTOR  
Production of gold and platinum jewelry

OThER SECTORS 
Production of silver jewelry, gift and tools
Design, prototyping, 3d modeling

PROVINCE  
San Salvatore Monferrato

WEBSITE  
www.stilnovosrl.it 

ACTIVITY DESCRIPTION  
Stilnovo was born in 1988 in San Salvatore Monferrato, 
at 7km from Valenza, the jewellery district.  Since 
1994 the laboratory produces machine made 
prototypes by using CAD/CAM systems. A very 
good combination of craftsmanship and technology 
allows the realization of a perfect first sample or 
“prototype” from which the serial production starts. 
It is the passion for challenges and research making 
Stilnovo able to become a specialized company and a 
reliable manufacturing partner for many of the most 
important jewellery houses of the world.

UNIQUE SELLING PROPOSITION  
Stilnovo is a leading company in Europe supplying 
design, project and manufacturing services for high 
standard quality jewels.

MAIN CUSTOMERS  
Sector brands.

MOST INTERESTING MARKETPLACES  
Europe, India, Brazil, Oceania, Australia.
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BIBIGÌ
MAIN SECTOR  
Production of gold and silver jewelry

PROVINCE  
Alessandria

WEBSITE  
www.bibigi.com

ACTIVITY DESCRIPTION  
Production and sale of 18 kt jewellery in gold, 
diamonds, color stones, pearls, precious and 
semiprecious stones, enamel; Production and sale of 
Jewellery in silver; Production and sale of Jewellery 
for men (in precious and not precious materials).

UNIQUE SELLING PROPOSITION  
Quality in the choice of raw materials and 
manufacturing, creativity, market competitiveness, 
international warranty on products, strategic 
marketing to provide the best sales tools to clients, 
pre and post sales, brand visibility.

MAIN CUSTOMERS  
Distributors and stores, both as an individual and as 
a store chains.

MOST INTERESTING MARKETPLACES  
France, Spain, Austria, United Kingdom, Cyprus, 
Malta, Turkey, Eastern Europe: Lithuania, Latvia, 
Estonia, Ukraine, Bulgaria, Moldova, Romania, Russia, 
Czech Republic. USA, Central and South America, 
Asia: Japan and South Korea, Singapore, China. UAE.

                                                                
MAIN SECTOR
Production of gold and silver jewelry

OThER SECTORS
Production of design, prototyping, 3d modeling

PROVINCE  
Alessandria

WEBSITE 
www.donatojewels.com

ACTIVITY DESCRIPTION  
is the creation of unique and exclusive accessories 
that stand out sharply from the competition, thanks 
to the combination of three main ingredients: 
the goldsmith craftsmanship, use of advanced 
technologies, and mythological subjects. Each 
object in the line of Donato Jewels is aimed at those 
looking for something beautiful, particular, and at the 
same time created with the most refined techniques 
in the world.

UNIQUE SELLING PROPOSITION  
Each piece of jewelry is made with the finest 
materials and finished in every detail, in order to offer 
the customer a product of the highest level, in which 
nothing is left to chance.

MAIN CUSTOMERS  
Jewelry shops, distributors, occasional customers on 
web site, customers in fair.

MOST INTERESTING MARKETPLACES  
USA and South America, Japan, Europe, Eastern 
Europe, Mexico.

AZZURRA DI  
DONATO GIUSEPPE 
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ORSINI
MAIN SECTOR  
Production of gold and silver jewelry

PROVINCE  
Alessandria

WEBSITE  
www.orsinigioielli.it

ACTIVITY DESCRIPTION  
Orsini is an Italian manufacturer of diamond jewellery, 
creating fine handcrafted designs with passion and 
family tradition since 1970. Thanks to its established 
experience on the Italian market, it is renowned for 
its professionalism. The company produces exclusive 
wedding rings and large collections of jewels for 
women and men. Customization is available and 
long-lasting assistance is offered with all its products.

UNIQUE SELLING PROPOSITION  
Design and Italian craftsmanship, creation of 
customized products, selection and use of the best 
materials available; service even after the expiry of 
the guarantee; approved exporter. Exclusive design.

MAIN CUSTOMERS  
Jewelers (retail); jewelry chain, distributors and 
jewelry shops wholesalers.

MOST INTERESTING MARKETPLACES  
Europe, Persian Gulf, Asia, South Africa, USA.

EYVIA GIOIELLI                                      

MAIN SECTOR  
Production of gold and silver jewelry

OThER SECTORS 
Production of platinum jewelry

PROVINCE  
Aosta

WEBSITE  
www.eyvia.com

ACTIVITY DESCRIPTION  
we create jewels and precious metal objects: all 
hand-crafted, one-off or limited-edition ornaments 
from exclusive designs using only materials of the 
highest quality. We use a wide range of pearls: from 
the entrancing Tahitian or the precious Australian 
and Phillipine pearls, through the classic Akoia or the 
sparling, modern fresh-water pearls, to the new and 
mysterious blue pearls of New Zealand.

UNIQUE SELLING PROPOSITION  
Thematic handcrafted jewelry.

MAIN CUSTOMERS  
Private customer, retailer.

MOST INTERESTING MARKETPLACES  
Europe and the Balkans - Continental Europe 
(Germany, France, Switzerland).
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BOTECChI IVO                                      
MAIN SECTOR  
Findings, mountings and components for jewelry

PROVINCE  
Alessandria

WEBSITE  
www.botecchiivo.it

ACTIVITY DESCRIPTION  
During the years our creations and our productions 
have always been renewed, in order to be suitable 
to the jewels which create the trend of fashion and, 
also to improve the quality of our components that, 
today join to the functionality are our diamond point. 
Thanks to our ductility and our polyvalence, besides 
standard processing starting from primary products 
as plates and wires, to components as clasps, earring 
butterfly, separators, settings, that you can find in 
our catalogue, we are specialized in little shell series 
also, availing ourselves of particular processing, as 
stamping, shearing and modern processing and 
equipment as coinage, lathe processing and numerical 
control lathe processing, that proudly allowed us to 
enumerate, as customer, the big names of the world 
jewellery.

UNIQUE SELLING PROPOSITION  
High range of components and semi-finished 
products, customization, large stock ready for sale, 
flexibility.

MAIN CUSTOMERS  
We have many foreign customers, we serve through 
our partners or dedicated shipments.

MOST INTERESTING MARKETPLACES  
Europe, Extra Eurpe, China, South Africa, Brazil.

SANTAMARIA 
GIOIELLI 

MAIN SECTOR  
Production of gold and silver jewelry

OThER SECTORS 
Design, prototyping, 3d modeling

PROVINCE  
Alessandria

WEBSITE  
www.santamariagioielli.it 

ACTIVITY DESCRIPTION  
Handmade production of gold and silver jewels. In his 
workshop in Valenza, Paolo Santamaria carried out 
with meticulous care and originality objects in gold 
and precious stones. The craftsman is constantly 
updated on new techniques and the latest fashion 
trends, to respond to customers’ needs and to 
monitor the quality of the jewelry offered.

UNIQUE SELLING PROPOSITION  
Creativity and attention to detail.

MAIN CUSTOMERS  
Retailers.

MOST INTERESTING MARKETPLACES  
Switzerland, Brazil, Spain, Japan, Germany.
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IL SOLE GIOIELLI         

MAIN SECTOR  
Findings, mountings and components for jewelry

PROVINCE  
Alessandria

WEBSITE  
www.ilsolegioielli.it

ACTIVITY DESCRIPTION  
In 1963 the company was founded as a small family-
run jewelry studio, distinguished for their proficiency 
and commitment in order to link their passion for 
jewelry with the desire to create a product that satisfy 
all the customers’ needs at a great value for money, 
ensuring in the meanwhile high craftsmanship. 
Their achievement due to wise business decisions, 
professional integrity and a high quality level of the 
production, allowed the transformation of this small 
family-run jewelry studio in a company in continuous 
development.

UNIQUE SELLING PROPOSITION  
Quality products decades of experience, originality, 
‘uniqueness’, simplicity’ and innovation according to 
the demands of the market with competitive prices 
to meet all consumers’ need.       

MAIN CUSTOMERS  
Wholesalers.

MOST INTERESTING MARKETPLACES  
Europe, USA, Asia.

DE AMBROGIO 
FRATELLI       

MAIN SECTOR  
Findings, mountings and components for jewelry

OThER SECTORS

Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.deambrogio.it

ACTIVITY DESCRIPTION  
High jewelry production in 18 kt gold and diamonds: 
rings, ear-rings, bracelets, necklaces and clasps for 
pearl strands. exclusive collections and unique pieces.

UNIQUE SELLING PROPOSITION  
Our company is leader in jewelry clasps for pearl 
strands in 18k gold and diamonds. We produce 
any kind of jewelry only in Italy. The production is 
completely handmade by specialized craftsmen. 
Our high quality and our accurate service for our 
customers are our goal.

MAIN CUSTOMERS  
Jewelry shop, chain stores and brands with exclusive 
collections.

MOST INTERESTING MARKETPLACES  
Europe, USA, Middle East Asia and Oceania.
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ROSSI ANDREA 
GIOIELLI 
ARTIGIANALI
MAIN SECTOR  
Findings, mountings and components for jewelry

PROVINCE  
Alessandria

WEBSITE  
www.rossiandreagioielli.altervista.org

ACTIVITY DESCRIPTION  
We have been manufacturing jewelry mountings 
since 1970, providing our customers with models 
always satisfying the handicraft excellence. 

UNIQUE SELLING PROPOSITION  
“100% Made in Italy”. In addition to producing our 
own collections, we also create exclusive designs 
based on drawings, and/or precious stones, supplied 
by our customers.

MAIN CUSTOMERS  
Retailers, wholesalers interested in buying and 
distributing fine jewelry mountings after having set 
them.

MOST INTERESTING MARKETPLACES  
Western Europe, USA.

ITALGOLD
MAIN SECTOR  
Findings, mountings and components for jewelry

OThER SECTORS

Production of gold and platinum jewelry

PROVINCE  
Alessandria

WEBSITE  
www.italgold.it

ACTIVITY DESCRIPTION  
Mountings for jewellery

UNIQUE SELLING PROPOSITION  
Italgold exclusive gold jewels collections are the 
perfect combination of technological innovation, 
goldsmith tradition and the exquisite taste of the 
made in Italy jewels that meet the high expectations 
of our worldwide customers. Mainly focused on the 
production of fine jewels mountings, Italgold also 
offers to its customers a complete production service, 
starting from the design and delivering the jewels 
finished and set with client stones, while developing 
every step internally.

MAIN CUSTOMERS   
Jewels wholesalers and retailers.

MOST INTERESTING MARKETPLACES  
Central and South America, Middle East,  
South-Eastern Asia.
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GRIFOS PENS BY 
AURUMVALLIS       

MAIN SECTOR  
Production of writing instruments

PROVINCE  
Aosta

WEBSITE  
www.grifos-pens.it

ACTIVITY DESCRIPTION  
For more than twenty-five years we have been in 
the world of writing: we handicraft silver, gold and 
other precious materials making them refined writing 
instruments. With fine workmanship we produce 
every kind of fountain, roller and ball point pens as 
well mechanical pencils. We can create a pen either 
according to our customer’s drawing or to ours, 
combining our expertise and the customer’s taste – 
the first point in our priority list.

UNIQUE SELLING PROPOSITION  
We produce pens in silver and other rare materials 
like alligator skin, buffalo horn, Marine stingray skin, 
fossile woods and so on. Our strength is to be small 
and flexible in a market dominated by big brands 
which in consequence of their size can’t or do not 
have any revenue in following small production 
orders. On contrary our small sizes allow us to follow 
this customer target which need of few pieces may 
be highly personalized. In addition, our production 
costs and fixed costs are low due to the small size of 
our reality, so we are competitive against big brand 
names. Another point of strength is about our pretty 
good presence in the virtual marketplace where in 
the person of Mr. Maurizio Stura we sell from 1995 
with significant results.

MAIN CUSTOMERS   
Silver wholesalers, retailers, corporate gift 
companies, end customers through website.

MOST INTERESTING MARKETPLACES  
USA, Brasil, Russia, Europe, Gulf Countries.

AURORA PENNE                                  
MAIN SECTOR
Production of writing instruments

PROVINCE  
Torino

WEBSITE  
www.aurorapen.it

ACTIVITY DESCRIPTION
A leader in the production and sale of writing tools, 
leather items, wristwatches and paper, Aurora was 
founded in Turin in 1919. This historic manufacturing 
firm has led the evolution of writing instruments 
whilst maintaining the perfect balance between 
craftsmanship and technology. Nowadays the brand 
is synonymous with “made in Italy” excellence in the 
luxury sector, popular in over fifty countries around 
the world.

UNIQUE SELLING PROPOSITION 
Historicity, manufacturing capacity, integrated 
supply chain, internationality.

MAIN CUSTOMERS  
Private customer, companies (for gift items), 
jewelers.

MOST INTERESTING MARKETPLACES  
Aurora sells throughout the world. Until a few years 
ago 97% of the company’s turnover was the result 
of sales on the Italian market, with the remaining 3% 
coming from sales abroad. Since the 90s, however, 
with the entry of a new generation, the situation has 
changed radically:
55% Italy  
45% abroad subdivided as follows:
30% Europe, 35% the Americas, 30% Middle/Far 
East, 5% rest of world. 
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RAMAGEM
MAIN SECTOR  
Precious and semiprecious stones: extraction, 
purchase, sale, setting

PROVINCE  
Alessandria

WEBSITE  
Not Available

ACTIVITY DESCRIPTION  
The solid experience in mining throughout the 
world, cutting and polishing diamonds and precious 
stones, using highly advanced technology, is the best 
example of how it’s possible to show the diamond’s 
colour to its full potential .  This enables Fancy 
Colours – Namdar Ramagem to supply any Fancy 
colour diamonds shape necessary form princess cut, 
pearshape or heartshape, to trilliants or ovals, in pairs 
or sets for bracelets, necklaces as well as rarest single 
stones of exceptional Fancy colour diamonds and 
gem stones.

UNIQUE SELLING PROPOSITION  
Our unique selling point in our business is the 
experience in the diamond and gemstones since the 
company in based in 1966, and the most important 
thing is the direct contact with the source that 
makes our coloured diamond and gemstones always 
competitive in prices and quality, the variety of 
colours give to our customers always an interesting 
choice of products to buy or presents to their final 
customers.

MAIN CUSTOMERS  
Not Available.

MOST INTERESTING MARKETPLACES  
Born as a company of gemstones and becoming a 
strong company of natural coloured diamond made 
us intresting for several markets Asia market for 
the blue and pink diamonds, Europe for calibrated 
natural yellow diamonds America and Middle East for 
big sizes gemstones and diamonds our main partners 
are in Israel where we manufacture the diamonds.

M. E M. GIOIELLI   

MAIN SECTOR  
Precious and semiprecious stones: extraction, 
purchase, sale, setting

PROVINCE  
Aosta

WEBSITE  
www.memgioielli.it

ACTIVITY DESCRIPTION  
M. and M. Gioielli is a jewelry workshop that provides 
services to manufacturing setting with a microscope, 
finishing and polishing jewelry. Specialists in high 
jewelry offer excellent services at competitive prices 
on the market.

UNIQUE SELLING PROPOSITION  
High jewelry, refined style and precision in the product 
realization.

MAIN CUSTOMERS  
Jewelery companies manufacturing.

MOST INTERESTING MARKETPLACES  
Europe.
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FALABRAC
MAIN SECTOR  
Design, prototyping, 3d modeling

OThER SECTORS 
Fashion jewelry and Accessories

PROVINCE  
Torino

WEBSITE  
www.protocube.it

ACTIVITY DESCRIPTION  
Protocube is a creative factory that develops ideas and 
shapes them, using the innovative technologies of 3D 
Printing and Rapid Manufacturing. With the trademark 
Falabrac (www.falabrac.it), the company develops and 
sells special jewelry made of innovative 3D printed 
materials combined to precious traditional ones, such as 
silver and other special components. Falabrac jewels can 
be defined as High Quality Digital Craft items.

UNIQUE SELLING PROPOSITION  
Protocube  offers design and engineering services and 
is specialised in the use of the Additive Manufacturing 
technologies in creative fields of application. The 
special skills on the 3D printing issue, developed in 
the last 8 years, are the core of Protocube’s activity. 
This expertise lead the Company to create and 
manufacture real products entirely made by 3D 
printing technologies for third parties in the fashion & 
luxury field. With its trademark Falabrac, Protocube 
develops and sells special jewelry made of innovative 
3D printed materials combined to precious traditional 
ones such as silver.     

MAIN CUSTOMERS  
Fashion,  design,  luxury brands. Retailers of various types 
and bookshops for branded products for Falabrac.

MOST INTERESTING MARKETPLACES  
Brazil, USA, Caucasus, Middle East, Central Asia, Gulf 
Countries, Europe and Balkans.

SPALLA
MAIN SECTOR  
Precious and semiprecious stones: extraction, 
purchase, sale, setting

PROVINCE  
Alessandria

WEBSITE  
www.spallasrl.it 

ACTIVITY DESCRIPTION  
Spalla srl experience in stone-setting has been lasting 
for fifty years. In fact Gian Piero Spalla founded the 
Company, Spalla and C., in the first 60’s. From that 
moment on, the laboratory has been an example of 
production for the entire city of Valenza.

UNIQUE SELLING PROPOSITION  
Spalla srl can grant a high level of production and 
quality, being able to unify tradition and innovation. 
Qualified employees control all the objects and their 
quality.

MAIN CUSTOMERS  
Jewellery producers.

MOST INTERESTING MARKETPLACES  
Not present.
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ALESSANDRA 
SCARFò  
MAIN SECTOR 
Fashion jewelry and Accessories

PROVINCE  
Torino

WEBSITE  
www.alessandrascarfo.com

ACTIVITY DESCRIPTION 
Merci di Culto is a collection of earrings, necklaces and 
rings in acrylic and silver. It’s possible to customize 
the collection! The perfect target is: bookshop of 
museum, selected and concept store, company 
(merchandising and luxury gadget).

UNIQUE SELLING PROPOSITION 
We produce and distribute high level product of 
design: jewellery, mugs in ceramic, skateboard 
cruiser, toy. We could customize this product for 
big company. Our distribution is in the best concept 
and selected shop in Italy and in Europe (for exaples 
La Rinascente in Milan and Colette in Paris). We are 
young but experienced, enthusiastic and full of ideas

MAIN CUSTOMERS 
Bookshops museums, concept and selected shops, 
jewelry shops, companies.

MOST INTERESTING MARKETPLACES 
USA, Brazil, Eastern Europe, Balkans, Continental 
Europe, ASEAN, South Korea, China, Japan.

N’UOVA
MAIN SECTOR  
Design, prototyping, 3d modeling

PROVINCE  
Alessandria

WEBSITE  
www.nuovadesignlab.it 

ACTIVITY DESCRIPTION  
N’uova, established in 2008, is a project laboratory 
acting in various disciplines. Thanks to the experience 
and the creativity of the founders, it provides 
innovative solutions in jewels, accessories and fashion 
sectors (jewelry design, fashion design, and product 
packaging). N’uova possesses the whole range of 
technologies that are necessary to the complete 
development of the project from the beginning to its 
realization and can use both traditional techniques 
and the most advanced methods as CAD Design, 
rapid prototyping with CNC machines and three-
dimensional printers. N’uova can therefore create 
study models, prototypes and even small series 
production in various materials like wax, wood, resins, 
non-ferrous materials, titanium, silver and gold.

UNIQUE SELLING PROPOSITION  
Customized projects/products small-series produc-
tion flexibility, in-house know-how Production of 
fashionable   jewels in titanium.

MAIN CUSTOMERS  
Manufacturers for design and prototyping service. 
Distributors, retailers, art galleries, show-rooms 
particularly interested in titanium items with or 
without semiprecious stones featuring a strong 
design content.

MOST INTERESTING MARKETPLACES  
Europe, Russia, China, Japan, USA, New Zealand, 
Australia.
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IPPOCAMPO                                                           
MAIN SECTOR 
Fashion jewelry and Accessories

PROVINCE  
Torino

WEBSITE 
www.ippocampogioielli.it 

ACTIVITY DESCRIPTION  
Silver and carefully selected natural stones are an 
integral part of the materials used for the construction 
of the proposals included in the collections. The noble 
metal combined with elements of brass and strings 
complement the uniqueness of the work by making  
Hippocampus as a style icon leader in its genre. Each 
transaction, from the galvanism to the construction 
of the object, is followed with meticulous method 
alone Italian artisans.

UNIQUE SELLING PROPOSITION  
Innovation, recognizable products, made in Italy, 
customer care, fast delivery, advertising support.

MAIN CUSTOMERS  
Wholesalers and retailers.

MOST INTERESTING MARKETPLACES  
USA, Ukraine, UAE, Russia, Brazil.

ASTA BOX                                                               
MAIN SECTOR
Fashion jewelry and Accessories

PROVINCE  
Asti

WEBSITE 
www.astabox.com

ACTIVITY DESCRIPTION  
Italian company, reference for customize production 
and design of packaging for jewels and watches: rolls, 
cases, caskets, pouches, displays, trays, folders and 
boxes. Standard production and bespoke production 
according to customers’ needs. Wide range of 
materials and colors available.

UNIQUE SELLING PROPOSITION  
Producing Made in Italy manufacturing is synonym 
of creativity, innovation in the production process, 
utmost attention to details, which have to connote 
and distinguish from others. Wide range of materials 
and colors, craft production, care for details and 
finishes. Website and e-commerce in English.

MAIN CUSTOMERS  
Jewelry producers, jewelry wholesalers, jewelry 
chains of shop.

MOST INTERESTING MARKETPLACES  
USA, Russia, Asia.
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MAIN SECTOR  
Fashion jewelry and Accessories

PROVINCE  
Alessandria

WEBSITE  
www.rivalta.it 

ACTIVITY DESCRIPTION  
Gabriella Rivalta starts her activity in 1969 after a 
long and constant application to master the difficult 
technique of the fire enamel miniature. With the 
assistance of her apprentices she creates miniature 
portrait and started to apply enameled miniature in the 
jewellery field (little flowers, fruits, small animals and 
many other subjects inspired by a vivid imagination. 
They are developed in necklaces, bracelets, earrings 
of unique and distinguishing taste.

UNIQUE SELLING PROPOSITION  
Hand-painted unique artistic creations, recognizable 
image and lack of competitors able to work with 
enamels for high-quality products.

MAIN CUSTOMERS  
Jewelry shops. 

MOST INTERESTING MARKETPLACES  
Russia, USA, Turkey, Switzerland, Brazil.

RIVALTA GABRIELLA �NATANE’
MAIN SECTOR  
Fashion jewelry and Accessories

PROVINCE  
Torino

WEBSITE  
www.natane.it

ACTIVITY DESCRIPTION  
Natanè jewels are bijoux handmade in Italy with a 
refined and sophisticated taste. The development of 
the collections are based on the craftsmanship of the 
products that take a long time to work and attention 
to details. The lines are designed after an careful 
research of materials carried in international trade 
fairs. Selected materials come mainly from European 
suppliers and they are: original Swarovski, brass, 925 
silver, crystals, semiprecious stones, hooks, copper.

UNIQUE SELLING PROPOSITION  
Refined products and customized hand-made jewels.

MAIN CUSTOMERS  
The shops that we work with are medium-high: 
Fashion jewelry shops and jewelry shops, perfume, 
concept stores, clothing stores. spas, beauty shops or 
hotels with particular concept (eg, bars, bookstores 
with sales of selected products). We are also looking 
for partners for the direct purchase of materials, 
especially for semi-precious stones.

MOST INTERESTING MARKETPLACES  
Europe, USA.
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